Frontiers in Health Informatics www.healthinformaticsjournal.com
ISSN-Online: 2676-7104

Exploring The Impact Of Social Media On The Promotion Of Classical Dance
Forms: A Case Study Of Kathak In The Digital Era

IShivani Kapoor, 2Dr. Manmeet Kaur, *Apoorva Shukla, ‘Dr. Pramod Kumar Pandey,
SPragati Pandey

1Research Scholar, Lovely Professional University, Punjab
2 Associate Professor, Department of Communications, School of Liberal Arts and Social Sciences, IILM University,
Greater Noida
3 Assistant Professor, Galgotias University, Greater Noida, Uttar Pradesh
4 Assistant Professor, Galgotias University, Greater Noida, Uttar Pradesh
5TGT, Ramjas International School, Delhi

Cite this paper as: Shivani Kapoor, Manmeet Kaur, Apoorva Shukla, Pramod Kumar Pandey, Pragati Pandey
(2024) Exploring The Impact Of Social Media On The Promotion Of Classical Dance Forms: A Case Study
Of Kathak In The Digital Era. Frontiers in Health Informatics, 13 (3),4365-4374

Abstract

This research examines the role of social media in promoting and evolving Kathak, a revered Indian
classical dance form, in today’s digital scenario. With platforms like Instagram, YouTube and
Facebook, Kathak practitioners and institutions have extended their reach, allowing for a broader
audience beyond traditional cultural settings. This study aims to explore how social media is used to
engage audiences, the balance between cultural preservation and innovation and the challenges faced
in maintaining authenticity amidst commercialization. A survey-based methodology gathers insights
from Kathak artists, enthusiasts and audiences, focusing on content creation practices, engagement
trends and the perceived impact of digital platforms on Kathak. Findings are expected to reveal key
opportunities and constraints in the digital promotion of Kathak, providing a framework for sustaining
its cultural integrity while embracing modern outreach techniques.
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INTRODUCTION
1.1 Background and Significance of Kathak in the Digital Age

Kathak, one of India’s most esteemed classical dance forms, is celebrated for its expressive
storytelling, intricate footwork and profound cultural significance (Walker, 2016). With origins in
temple and court performances, Kathak has traditionally been a live art, offering audiences an
immersive experience that deeply connects them to India’s cultural heritage (Kothari, 1989). This
dance form, renowned for its narrative capacity (with katha meaning “story” in Sanskrit), has evolved
over centuries while retaining its foundational elements, now facing the challenge of sustaining
relevance in the digital era. Social media has transformed how cultural art forms engage with and reach
audiences on a global scale. Platforms such as Instagram, YouTube and Facebook have created
unprecedented opportunities for artists, providing spaces to showcase, educate and innovate (Wang,
2024). For Kathak, social media presents a strategic opportunity to broaden its reach beyond traditional
audiences, engaging individuals who may not otherwise encounter this classical form (Lipps, 2015).
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Artists now share performance videos, instructional content and glimpses into their practice, inviting
audiences into a richer cultural dialogue. Through these new modes of dissemination, Kathak has
transcended the boundaries of cultural festivals and studios, establishing a vibrant digital presence
(Bandukwalla, 2016).

However, while social media extends Kathak’s audience, it also introduces complexities that may
impact the art form’s cultural integrity. The demand for digital engagement often prioritizes rapid
content creation and entertainment value over depth and authenticity (Wang, 2024). As artists adapt to
visually appealing, succinct formats, they may risk compromising the traditional elements that
distinguish Kathak. Additionally, online tutorials may simplify Kathak’s intricate techniques for
accessibility, potentially diluting its complexity and richness (Lipps, 2015). This study seeks to
examine these dual aspects by investigating how social media both supports and potentially endangers
Kathak’s preservation in the digital age (Bandukwalla, 2016).

1.2 Objectives of the Study

The primary objective of this study is to analyze how social media is reshaping Kathak’s visibility and
identity. Specifically, this research investigates how digital platforms enhance Kathak’s accessibility,
how they may challenge conventional practices and the strategies artists employ to uphold cultural
authenticity online (Cushman & Ghosh, 2012). Furthermore, this study aims to provide insights into
the balance between digital adaptation and Kathak’s traditional essence (Gangjee, 2002).

2. RESEARCH QUESTIONS
RQ1- How does social media engage Kathak audiences?
RQ2- What challenges exist in preserving Kathak’s authenticity online?
RQ3- How do digital platforms impact Kathak’s cultural identity?

This study offers a closer look at Kathak’s adaptation to social media and the complex relationship
between tradition and innovation. Through this research, we hope to provide a framework that supports
Kathak’s growth and accessibility in the digital world, while also preserving its essential cultural
values (Pandian, 2020). Social media holds immense potential for promoting Kathak, but careful
balance is needed to protect its authenticity as it reaches new audiences globally (Shah, 2017).

3. LITERATURE REVIEW

Kathak, one of India's classical dance forms, has a rich history rooted in storytelling and cultural
expression. Traditionally, Kathak was promoted through live performances in temples and royal
courts, where dancers narrated stories from Hindu epics using expressive gestures and intricate
footwork. This oral tradition relied heavily on direct audience engagement and patronage (Sharma &
Makkar, 2024). Over time, Kathak evolved, incorporating influences from Mughal courts, which
introduced elements like intricate footwork and spins, enhancing its aesthetic appeal (Jokinen, 2022).
The dance form's promotion remained largely within cultural and religious contexts, with limited reach
beyond local communities. The advent of the proscenium stage in the 20th century allowed Kathak to
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be showcased in theaters, expanding its audience. However, its promotion was still dependent on
physical attendance and word-of-mouth, limiting its exposure to a broader audience (Ghodke &
Ranade, 2022).

The rise of social media has transformed the promotion of traditional arts globally. Platforms like
Instagram, YouTube and Facebook have become vital tools for artists to share their work with a wider
audience. Studies indicate that social media facilitates increased engagement and participation in the
arts, allowing artists to reach diverse audiences beyond geographical limitations. For instance, a report
by the Pew Research Center highlights that arts organizations use social media to reach new audiences
and engage with them in innovative ways (Reshma et al., 2023).

In the context of Kathak, social media enables dancers to share performances, tutorials and behind-
the-scenes content, fostering a global appreciation for the art form (Chakravorty & Gupta, 2018). This
digital presence not only helps in preserving Kathak but also in adapting it to contemporary contexts,
making it relevant to younger generations. However, the shift to digital platforms also presents
challenges in maintaining the authenticity and depth of traditional practices (Acharya, 2023).

The integration of traditional arts into digital platforms necessitates a balance between preserving
cultural heritage and embracing innovation. Cultural preservation theories emphasize the importance
of maintaining the core elements of traditional practices while allowing for adaptation to contemporary
contexts. In the case of Kathak, this involves retaining its storytelling essence and technical intricacies
while exploring new forms of expression through digital media. The challenge lies in ensuring that the
digital representation of Kathak does not dilute its traditional values (Mohanty et al., 2020).

Therefore, it is crucial for Kathak practitioners to navigate the digital landscape thoughtfully, ensuring
that innovation complements rather than compromises the art form's authenticity.

4. RESEARCH METHODOLOGY

In this study, a purposive sampling design was employed to select participants who align closely with
the research objectives. The sample comprises 191 individuals, chosen specifically for their direct
involvement in Kathak, either as performers or as viewers actively engaging with Kathak content on
social media. Purposive sampling, a non-probability sampling technique, is particularly appropriate
here because it allows for the deliberate inclusion of participants who have firsthand experience and
knowledge relevant to the study. By targeting respondents who are familiar with both Kathak and its
online presence, this approach ensures that the data collected will provide meaningful insights into
social media's role in promoting Kathak.

This sampling design enhances the study’s validity by focusing on individuals most likely to offer
informed perspectives on digital engagement trends, content creation and the balance between tradition
and innovation in Kathak. However, while purposive sampling allows for a rich, focused dataset, it
may limit the generalizability of the findings to the wider Kathak community, especially those who
are less active online. Consequently, while the insights gathered are highly relevant to the study’s aims,
they may not fully represent the broader population of Kathak enthusiasts and practitioners.

This study employs Uses and Gratifications Theory (UGT) to examine why Kathak performers and
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viewers engage with the art on social media. UGT posits that individuals use media to satisfy needs
like cultural connection, education and entertainment. This framework helps explore how social media
aids Kathak’s preservation while posing commercialization risks, as performers and audiences balance
tradition with digital appeal. UGT thus provides insight into Kathak’s evolving digital presence and
audience engagement motivations.

5. FINDINGS AND ANALYSIS

This section presents a detailed analysis of survey results examining the role of social media in the
promotion and preservation of Kathak, an Indian classical dance form. Data from 191 respondents,
including Kathak practitioners, enthusiasts and general audiences, were analyzed using descriptive
statistics, factor analysis, ANOVA and chi-squared tests for association. The analysis addresses each
research question, providing insights into social media’s influence on Kathak’s cultural integrity,
audience engagement and commercialization concerns.

5.1 Sample Demographics and Engagement Patterns

5.1.1 Respondent Characteristics

The survey sample comprised a diverse group of respondents, with the majority (65%) engaging with
Kathak content on social media weekly or more. The sample consisted of professional Kathak
practitioners (40%), general dance enthusiasts (35%) and occasional viewers (25%). Age distribution
ranged from 18 to 60, with the largest group being 18-35 years (58%) and 36-50 years (30%).

5.1.2 Platform and Content Preferences
Respondents indicated their preferred social media platforms and content types, as shown in table
below.

Table 1: Platform Preferences, Age Groups and Content Types for Kathak Audiences

Platform Poercentage of Users Most Engaged Age Content Type Preferences
(%) Group
Instagram 55% | 18-35 Performance Videos (75%)
YouTube 30% | 36-50 Tutorials (60%)
Behind-the-Scenes Content
0 -
Facebook 10% | 36-50 (45%)

The data in Table 1 reveals key trends in platform preferences, age demographics and content
engagement among Kathak audiences on social media. Instagram emerges as the most popular
platform, engaging 55% of users, primarily in the 18-35 age group. This younger audience shows a
strong preference for performance videos, with 75% favoring this content type, suggesting that visually
dynamic content on Instagram resonates well with younger viewers.

In contrast, YouTube ranks second in popularity, with 30% of users, especially those aged 36-50. This

4368



Frontiers in Health Informatics www.healthinformaticsjournal.com
ISSN-Online: 2676-7104

middle-aged demographic is more interested in tutorials (60%), indicating a preference for educational
content that supports skill development in Kathak. Facebook, with a smaller share of 10%, also engages
the 36-50 age group, who show an interest in behind-the-scenes content (45%). This suggests that
Facebook may cater to those looking for deeper insights into the Kathak community and practice rather
than performance-centered material.

Overall, these findings highlight that Instagram is effective for engaging younger audiences with
visually appealing content, while YouTube and Facebook are more suited to middle-aged users
interested in instructional and in-depth content, respectively. This information is useful for guiding
targeted content strategies across platforms to meet the preferences of different audience segments.

5.2 Identifying Key Constructs in Social Media Engagement

Factor analysis was conducted on survey items related to motivations, perceived challenges and
benefits of engaging with Kathak on social media. Principal Component Analysis with Varimax
rotation was used, retaining factors with eigenvalues greater than 1.

Three main factors were identified, as summarized in Table 2, explaining 68% of the variance in the
data.

Table 2: Key Factors in Kathak Social Media Engagement, Variance and Reliability

Variance Cronbach’s

Factor Items Grouped Explained (%) | a
Cultural Engagement Cultural connection, edqcatlonal 30% 0.82

value, exposure to tradition
Commercialization Brand collaborations, monetization 22% 0.78
Concerns impacts
Innova‘go‘n' and Acc'ess to younger/international 16% 0.76
Accessibility audiences

The data in Table 2 delineates three core factors shaping engagement with Kathak on social media:
Cultural Engagement, Commercialization Concerns and Innovation and Accessibility. Cultural
Engagement emerges as the most significant factor, explaining 30% of the variance and encompasses
dimensions such as cultural connection, educational value and exposure to traditional elements. This
factor’s high Cronbach’s alpha (o = 0.82) denotes robust internal consistency, suggesting that
respondents place substantial importance on social media as a medium for enhancing cultural
understanding and deepening engagement with Kathak’s traditional ethos.

Commercialization Concerns, accounting for 22% of the variance with a reliability score of a = 0.78,
reflects apprehensions regarding the influence of brand collaborations and monetization on the
authenticity of Kathak. This factor underscores a prevalent sensitivity among respondents to potential
compromises in cultural integrity arising from financial incentives, highlighting a nuanced tension
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between the art form’s cultural values and the pressures of digital monetization.

The third factor, Innovation and Accessibility, explains 16% of the variance, with a Cronbach’s alpha
of o =0.76, capturing the role of social media in extending Kathak’s reach to younger and international
audiences. This factor suggests that respondents recognize and value the platform’s capacity for
broadening accessibility and fostering cross-cultural engagement, yet remain consistently mindful of
the potential implications for the art form’s traditional representation.

Collectively, these findings indicate a complex framework in which Kathak’s social media audience
prioritizes cultural enrichment and fidelity to tradition, while remaining critically aware of the potential
dilution of authenticity due to commercialization. At the same time, there is an acknowledgment of
the utility of social media in enhancing accessibility, highlighting a dual commitment to both cultural
preservation and the pragmatic benefits of digital outreach.

5.3 Examining Differences in Engagement Patterns

ANOVA was used to assess differences in engagement frequency and platform preference across age
and experience levels. Results are presented in table below.

Table 3: ANOVA Results for Engagement Patterns by Age Group and Practitioner Status

Variable F-value p-value Significant Findings
Age Group 467 | <001 Younger respondents (18-35) engage more frequently
on Instagram.
Practitioner Practitioners prefer instructional content compared to
5.22 | <0.05 .
Status audiences.

The data in Table 3 presents ANOVA results examining engagement patterns in Kathak’s social media
audience based on age and practitioner status. Significant differences were observed, with age group
showing an F-value of 4.67 (p < 0.01), indicating that younger respondents, particularly those aged
18-35, engage more frequently on Instagram. This suggests that Instagram, as a visually dynamic
platform, appeals strongly to younger audiences, who may be more accustomed to using social media
for discovering and engaging with content.

In terms of practitioner status, an F-value of 5.22 (p < 0.05) indicates that practitioners significantly
favor instructional content over other types. This finding suggests that Kathak practitioners utilize
social media as a learning and skill development resource, emphasizing the educational potential of
digital platforms for those dedicated to advancing their practice. Together, these results imply that
engagement strategies for Kathak on social media may benefit from platform-specific and content-
focused approaches to effectively reach and support diverse audience groups.

Chi-squared tests were conducted to examine associations between user type (practitioner,
enthusiast, occasional viewer) and content preferences, as well as between user type and perceptions
of commercialization.
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Table 4: Associations Between User Type, Content and Authenticity Concerns

Association > Value p-value Notable Findings

User Type and Practitioners prefer tutorials; enthusiasts favor
15.83 <0.01 .

Content Type performance videos.

User Type and . .
Commercialization 12.49 <0.05 Practitioners express ‘hlgher concern over
authenticity risks.
Concerns

The data in Table 4 presents significant associations between user type, content preferences and
concerns regarding commercialization in Kathak’s social media engagement. The chi-squared test
reveals that user type and content preference are significantly associated (¥*> = 15.83, p < 0.01),
indicating that practitioners tend to prefer tutorial content, while enthusiasts are more inclined towards
performance videos. This suggests a clear differentiation in content consumption, with practitioners
seeking educational resources and enthusiasts drawn to visually engaging performances.

Additionally, a significant association is found between user type and commercialization concerns (?
=12.49, p <0.05). Practitioners express a notably higher concern over the impact of commercialization
on Kathak’s authenticity compared to other users. This indicates that practitioners are more sensitive
to potential compromises in cultural integrity resulting from monetization or branding, underscoring
their commitment to preserving Kathak’s traditional values within digital platforms.

5.4 Thematic Analysis of Qualitative Responses: Cultural Integrity and Adaptation Concerns
Open-ended responses were analyzed thematically, with three primary themes emerging.

e Cultural Integrity- Respondents emphasized preserving traditional elements, with
comments like “Social media should not dilute Kathak’s essence just to attract followers.”

e Adaptation vs. Authenticity- Some participants supported modernization if done
respectfully, with one noting, “While it’s great that Kathak reaches new audiences, it’s
essential not to oversimplify its techniques.”

o Commercialization Concerns- Practitioners voiced particular concerns about brand
collaborations, as one respondent stated, “Kathak’s online presence should prioritize cultural
education over commercial interests.”

These themes highlight the audience’s desire for a balanced approach that honors tradition while
cautiously embracing digital trends. Practitioners particularly stressed the importance of maintaining
authenticity amidst commercialization pressures.
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6. ANSWERING THE RESEARCH QUESTIONS
RQ 1- How does social media engage Kathak audiences?

The analysis indicates that social media effectively broadens Kathak’s engagement, especially among
younger audiences on platforms like Instagram and YouTube. Practitioners are drawn to tutorial
content, while general audiences favor performance videos, reflecting varied motivations and content
preferences that align with the Uses and Gratifications Theory.

RQ 2: What challenges exist in preserving Kathak’s authenticity online?

The study reveals substantial challenges in maintaining authenticity, particularly around
commercialization. Factor analysis highlighted practitioners’ concerns about the impact of brand
collaborations and monetization, fearing that financial incentives may dilute Kathak’s cultural essence.
Open-ended responses underscored a tension between adaptation and authenticity, with participants
emphasizing the risk of oversimplifying Kathak techniques for quick consumption.

RQ 3: How do digital platforms impact Kathak’s cultural identity?

Digital platforms both expand Kathak’s audience and introduce potential risks to its cultural identity.
While respondents appreciate social media’s accessibility, especially for younger and international
audiences, they also fear losing traditional values as Kathak adapts to the digital space. The chi-squared
analysis showed that practitioners, in particular, are cautious about preserving Kathak’s historical and
technical integrity.

7. DISCUSSION OF KEY FINDINGS

The analysis reveals a nuanced dual impact of social media on Kathak, enhancing its visibility while
raising concerns about potential risks to its cultural integrity. Factor analysis identified core
motivations driving audience engagement, such as cultural connection, education and entertainment,
highlighting that audiences are drawn to both Kathak’s traditional roots and the learning opportunities
available on digital platforms. ANOVA and chi-squared tests further elucidated engagement patterns
across demographic groups, indicating that younger users favor platforms like Instagram for visually
appealing content, while practitioners and middle-aged audiences gravitate towards educational
resources on YouTube. Thematic analysis reinforced the tension between innovation and authenticity,
underscoring the need for a strategic balance between preserving Kathak’s traditional elements and
adapting to the digital environment to attract diverse audiences.

The findings carry meaningful theoretical implications aligned with the Uses and Gratifications
Theory, suggesting that audiences engage with Kathak content on social media to satisfy varied needs,
from cultural enrichment to practical learning. However, commercialization emerges as a complicating
factor, with concerns that brand collaborations and monetization may shift the focus from cultural
integrity to commercial appeal. This aligns with broader critiques of social media’s impact on
traditional art forms, where the emphasis on popularity metrics can sometimes overshadow depth and
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authenticity. Thus, while social media provides unprecedented access and engagement opportunities,
it may simultaneously pose risks to the fidelity of Kathak’s cultural essence.

The study’s practical implications suggest that Kathak practitioners and institutions would benefit from
adopting platform-specific content strategies to cater to their varied audience segments. For instance,
Instagram, with its visually dynamic format, is ideal for engaging younger audiences through
performance highlights, while YouTube’s format supports more in-depth instructional content suitable
for practitioners and learners. However, practitioners should exercise caution regarding
commercialization, as an overemphasis on brand visibility or monetized content risks undermining the
authenticity that audiences value. To maintain Kathak’s cultural heritage on digital platforms,
practitioners should prioritize authentic content that resonates with its traditional values, striking a
balance between digital outreach and cultural preservation.

8. CONCLUSION

This study underscores the transformative yet complex role of social media in promoting Kathak, an
Indian classical dance form, within the digital age. While platforms like Instagram and YouTube
significantly broaden Kathak’s reach, attracting younger and more diverse audiences, they also present
challenges in maintaining the cultural integrity of the art form. The analysis reveals a dual impact:
social media enhances accessibility and audience engagement but introduces commercialization
pressures that may risk diluting Kathak’s authenticity. Factor analysis highlighted core motivations for
engagement, including cultural connection, education and entertainment, which align with the Uses
and Gratifications Theory. However, concerns about commercialization suggest that as practitioners
seek visibility, there is a need to navigate brand partnerships carefully to avoid compromising Kathak’s
traditional values.

The findings carry substantial implications for how Kathak practitioners approach digital platforms.
Audience preferences indicate that younger users favor performance content on Instagram, while
practitioners and older audiences prefer educational materials on YouTube. This insight suggests that
platform-specific content strategies could enhance Kathak’s reach while addressing the varied needs
of its audience. However, practitioners should exercise caution in commercializing content, as an
overemphasis on popularity and monetization may erode the cultural richness that defines Kathak.

In conclusion, social media presents both opportunities and risks for Kathak. To sustain its cultural
authenticity while embracing digital innovation, practitioners and cultural institutions must balance
visibility with respect for tradition. This study provides a foundational framework for understanding
how Kathak can leverage social media effectively without compromising its heritage, highlighting the
need for further research on long-term impacts of digital engagement on traditional art forms. As social
media continues to shape cultural practices globally, Kathak’s journey within this evolving scenario
will depend on a thoughtful integration of digital outreach and cultural preservation.
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